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Non-Alcoholic Beverage
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Body Products
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The NCAA Division I Men’s Basketball Tournament, colloquially known 
as “The Final Four,” is one of the most watched sporting events by resi-
dents of the United States. Your chance of seeing a tournament game does 
not depend on if you have access to a television set or cable service. Many 
games can be watched in bars, taverns, restaurants, lobbies of hotels, 
coffee shops, mechanic’s garages, dentist offices, conference rooms in 
offices, security outposts. Access is relatively easy. 

Many types of commercials are known to occur during the televised games 
of the tournament. Several others are suspected when not televised. The 
commercials noted in this checklist are catergorized by time and subject 
matter. No brand names are given. One will notice a pattern and lack of 
diversity in the subject matter.

The research area was a bar on Haight Street, San Francisco, California 
- the author does not own a television set. The live television broadcast of 
this particular sample occurred on Sunday, March 19, 2006. 
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